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A new name underscores how the
Hoag Classic gives back.

Meet the PGA TOUR legends who are
participating in the Hoag Classic.
PRESENTING PARTNERS

It’s not just golf at the Hoag Classic:
Check out all the events for the
whole family.

PGA TOUR Champions say the Newport
Beach Country Club is a true challenge.
Here’s why.

The event, its origins and its big winners.

This supplement was produced by LA Times
Custom Publishing. It did not involve the editorial
or reporting staffs of the Los Angeles Times.
Contact us with comments or questions at
brandpublishing@latimes.com.
For advertising inquiries, contact
Suzanne Bailey at 213.245.3346 or email
her at suzanne.bailey@latimes.com.
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Hoag is the highest
ranked hospital
in Orange County
•

Ranked the #4 best hospital
in the LA Metro Area

•

Ranked #8 best hospital in
California – the only Orange
County hospital in the top 10

Learn more at www.hoag.org/rankings
or call 800-400-HOAG (4624)
© 2019, Hoag is a registered trademark of Hoag Memorial Hospital Presbyterian. All Rights Reserved.
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New Name,
Same Impact
OC’S BIGGEST GOLF WEEKEND IS
NOW CALLED THE HOAG CLASSIC

T

he Hoag Classic — Orange County’s premier PGA TOUR Champions
tournament — returns to the Newport Beach Country Club March 6
to 10, 2019. While the event will be sporting a new name, its mission
remains the same as always: to raise money that will beneﬁt health

care programs and services available to Orange County residents.

“While Hoag is admired nationally for our
compassionate care and innovation, at our
core we remain a local, community hospital,”
said Robert T. Braithwaite, president and CEO
of Hoag Memorial Hospital Presbyterian.
“The tournament’s updated name reﬂects our
enormous pride in serving Newport Beach and
all of Orange County, and we’re conﬁdent this
year’s event will be the best yet.”
Each year the major tournament features
the world’s leading golfers and attracts tens
of thousands of visitors. In addition to shining
an international spotlight on Newport Beach’s
stunning beauty and amenities, the event has
raised more than $20 million in total proceeds
throughout its history.
In fact, the tournament is one of the most
successful philanthropic events on the PGA TOUR
Champions. As in years past, proceeds from
the 2019 Hoag Classic will beneﬁt the vitally
important programs and services Hoag provides
the community, along with other local charities.

“When Hoag opened its doors more than
65 years ago, its founders envisioned a
hospital that focused on serving those in need
in Orange County. The Hoag Classic helps
us uphold that important commitment and
tradition,” Braithwaite explained. “Our decision
to direct much of the proceeds to the hospital’s
programs and services is a reﬂection of Hoag’s
historic dedication to improving the lives and
wellness of our community.”
While the community and Hoag beneﬁt from
the tournament, Hoag’s spirit of philanthropy
extends to thousands and takes many forms
— from major donations to the Oasis Senior
Center, to supporting organizations that serve
residents at the Melinda Hoag Smith Center for
Healthy Living, to health-care outreach to local
schools, and to Project Wipeout, a beach and
water safety program.
Meanwhile, the Hoag Classic creates an
economic ripple effect that exceeds millions
of dollars and touches nearly every corner of
NAME, continued on page 6

PGA TOUR legends like John Daly return to the Hoag Classic this year.

Photo courtesy of Hoag Charity Sports

“Hoag Charity Sports runs the absolute
best PGA TOUR event that I’ve ever seen
or been a part of.” – Casey Kaut, general manager of
the Newport Beach Country Club
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NAME, from page 4

the community. Local hotels, restaurants and
surrounding businesses beneﬁt from the rush
of visitors. Tourism is a critical component of
Orange County’s economic base, and the event
attracts nearly 70,000 patrons who ﬁll local hotel
rooms and frequent restaurants and businesses
during the tournament week every year.
In fact, the last time an economic analysis
was conducted for the event in 2008, the
tournament was found to have an annual
impact throughout Southern California of
nearly $30 million in tournament production,
hotel and lodging, dining, goods and services,
corporate sponsorships and media production.
In addition to these tangible benefits,
the Hoag Classic also creates powerful,
intangible ones.

“Our sponsorship growth has been
incredible, especially with the addition of
Konica Minolta and City National Bank as our
presenting partners,” said Jeff Purser, executive
director of Hoag Charity Sports. “The corporate
community of Orange County has really come
together to support the Hoag Classic and
showcase what is unique and exciting about
this community event.”
The tournament attracts a ﬁeld of
professional players that rivals any major
championship in golf -- one reason the event
has become such a powerful economic force
for the community. Golf legends such as Fred
Couples, John Daly, Bernhard Langer, Mark
O’Meara, and newcomers Darren Clarke and
Retief Goosen are expected to join more than

Robert T. Braithwaite, Hoag Hospital president and CEO, Jay Haas, 2016 tournament champion and Flynn A. Andrizzi, Ph.D, Hoag Hospital Foundation president

80 players to compete in the 2019 tournament.
In years past, the Hoag Classic has
featured players with more than 400
worldwide professional victories, 50 major
championships. The event also has featured
more than 40 PGA TOUR Championship
members in the World Golf Hall of Fame, many
of who are still competing.
“With Hoag now positioned as title
and beneficiary, the community has truly
rallied,” Purser said. “We are grateful for the
growth in corporate partnership, individual
support and our wonderful volunteers who
contribute over 20,000 hours of time to help
us stage the tournament.”

Photo courtesy of Hoag Charity Sports

–HOAG CHARITY SPORTS
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UNSTOPPABLE
This is the best chapter of your life. Make sure you have the best health
network . With Hoag Medical Group, you’ll have access to Medicare
education and nationally-recognized doctors and specialists right here
in Orange Count y. Join Hoag. Together we’re unstoppable.

J oi n H oag M e d ica l G ro u p – 8 5 5 - 4 5 0 - 4 H M G (4 4 6 4), o r J o i n H M G .co m / h ea l t h

Highest ranked hospital
in Orange County
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Players listed are expected to appear as of print date. Player ﬁeld is subject to change.

PLAYER FIELD
STEPHEN AMES

BILLY ANDRADE

TOMMY ARMOUR III

WOODY AUSTIN

PAUL BROADHURST

OLIN BROWNE

BART BRYANT

DARREN CLARKE

MARK CALCAVECCHIA

JOHN COOK

FRED COUPLES

MARCO DAWSON

JOHN DALY

GLEN DAY

CHRIS DIMARCO

SCOTT DUNLAP

JOE DURANT

BOB ESTES

BRAD FAXON

STEVE FLESCH

DAN FORSMAN

FRED FUNK

RETIEF GOOSEN

PAUL GOYDOS

JAY HAAS

SCOTT HOCH

JOHN HUSTON

LEE JANZEN

MIGUEL ANGEL JIMÉNEZ

BRANDT JOBE

KENT JONES

JERRY KELLY

TOM KITE

BERNHARD LANGER

TOM LEHMAN

SANDY LYLE

JEFF MAGGERT

BILLY MAYFAIR

SCOTT MCCARRON

ROCCO MEDIATE

COLIN MONTGOMERIE

MARK O’MEARA

SCOTT PAREL

COREY PAVIN

TOM PERNICE JR.

TIM PETROVIC

LOREN ROBERTS

GENE SAUERS

WES SHORT, JR

JOEY SINDELAR

JERRY SMITH

KEVIN SUTHERLAND

HAL SUTTON

KEN TANIGAWA

KIRK TRIPLETT

DAVID TOMS

SCOTT VERPLANK

DUFFY WALDORF
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Military Appreciation Day, presented by CoreLogic, honors active and veteran service members.

Photo courtesy of Hoag Charity Sports

A Week of Fun

HOAG CLASSIC DELIGHTS ORANGE COUNTY
WITH INCLUSIVE EXPERIENCES

G

olf fans ﬂock to the Newport Beach Country Club for the Hoag
Classic each year to partake in a pairing of thrilling sports and
feel-good charity. But it’s not just the golf that draws in the
Orange County community.

“The Hoag Classic is a unique event where
every stakeholder — patients, pros, companies
and the community — receives signiﬁcant
beneﬁts,” said Paul Folino, new tournament
chairman of the Hoag Classic.
Military Appreciation Day, for one, started
small, with just complimentary admission for
military members both current and past. It’s now
evolved into Hoag’s second-leading charitable
cause to date. This year, with partner CoreLogic,

they will produce an elaborate opening
ceremony with a color guard procession, live
renditions of the national anthem and “America
the Beautiful,” a ﬂyover courtesy of Lyon Air
Museum, recognition of military dignitaries and
a “Salute to Service” live musical performance by
John Daly and Jocko Deal.
Student Day, presented by Kingston
Technology, pairs free admission with putting
contests for students under the age of 18. A

“We’re always mindful of
creating memorable experiences
for fans.” – Jeff Purser, executive director, Hoag Charity Sports

smorgasbord of interactive games and obstacle
courses complement the Kids Fun Zone. For
many young attendees, the Hoag Classic serves
as the ﬁrst introduction to the sport.
In addition to sponsoring Student Day,
Kingston Technology will join the Hoag Classic
to further the education of deserving students
in the region who have a passion for golf. The
ﬁrst annual Kingston Technology and Hoag
Classic Scholarship Program will award $70,000
in scholarships to local students in support of
The First Tee of Orange County. All ﬁnalists will
also be invited to play in the Hoag Classic Junior
Pro-Am during tournament week.
Since it’s well known that business gets done
as much on the golf course as in the boardroom,
the 2019 Hoag Classic will debut its ﬁrst annual
Corporate Day, presented by City National Bank,
where all of the bank’s clients can attend free
during the ﬁrst round of the competition.
“Our sponsors feel very positive about their

partnerships with us because the proceeds
beneﬁt Hoag and the overall message and
cause is positive,” said Folino, adding that their
goal is to grow the programs every year.
“The Hoag Classic is largely supported by
our corporate partners, and they are vital to
hosting one of the most successful events on
the PGA TOUR Champions,” said Jeff Purser,
executive director of Hoag Charity Sports.
“We’re always mindful of creating memorable
experiences for fans that provide value.”
On March 5, “Breakfast with a Champion,”
presented by Allergan, offers an exclusive
opportunity to meet international star and
guest of honor Darren Clarke up-close and
personal, and on March 6 and 7, the Legends
Pro-Am, presented by Konica Minolta will
mark the ﬁrst play of tournament week.
Attending these days gives superfans an
opportunity to catch golf legends in a more
intimate environment and ask for photos and

11
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autographs before the competition begins.
For fans who want to see their favorite
players with their game face on instead,
they can do so once the tournament begins,
as they navigate through a full course of
extracurriculars and clear sightlines.
In addition to tee shots and tournamentdeciding putts, fans can experience the
festivities on the course itself, including
these fun special events.

to relax while watching the tournament kick off.
Located at the first hole tee, the pavilion offers
swing chairs to sip, sit and see the PGA TOUR
Champions begin play.

PAU Maui Hawaiian Village: Don’t bother with
that five-hour flight — PAU Maui Vodka can bring
the islands to you. Situated between the 10th,
14th and 18th holes, PAU Maui Vodka offers
tropical cocktails and a place to see multiple fields
of play at once — the perfect place to indulge in
Hoag Health Village: Hoag is all about wellness some “island time.”
and serving its Orange County community. They’ll
Victory Lounge: Each evening after the
underscore this with the Hoag Health Village,
presented by Blue Shield of California. Audiences tournament play concludes, the Victory Lounge
comes alive near the clubhouse and the 18th
can also step into the shoes of a Hoag doctor
hole green. Every night offers a different
with a virtual-reality tour of a patient’s anatomy
experience, from Friday’s music and happy hour
brought to you by Surgical Theater.
presented by John Wayne Airport, Saturday’s
Orange County Golf Zone: Southern California “Salute to Service” military appreciation concert
by John Daly and Jocko Deal, to Sunday’s
has some of the nation’s most beautiful golf
champion-crowning award ceremony and toast.
courses, and the Golf Zone is the perfect place
to learn more. If you’re trying to schedule your
–MANOUK AKOPYAN, Custom Publishing Writer
next OC group tee time, you’re in the right
place, as they’ll be offering discounts and
contests to win admissions and other prizes.
Konica Minolta Photo Print Station: Don’t just
snap a selfie — print it out and take it home.
Konica Minolta, a major sponsor of the Hoag
Classic, offers a central location to print texted
photos from around the event .

TICKETS: “Good Any One Day” tickets are available
for pre-purchase online at hoagclassic.com/tickets,
or at the main gate on the days of the event. VIP
experiences are available. Contact Hoag Charity
Sports at 949-660-1001 for more information.

HERE’S
TO THE

FINISHERS

Official Sponsor of Beau Hossler, PGA TOUR Pro.

People who never give up.
People who always get the job done, regardless
of the challenges they face. People like you.
At work, as in golf, having the right technology
impacts your success. At Konica Minolta,
we’ve been building technology that helps
people do their jobs better for almost 150 years.

Lincoln Auto Experience: Visit and learn about
the unique design, experiences and services that
help put Lincoln owners on a smoother path —
both behind the wheel and out in the world.

Like our award-winning multifunction printers
that allow you to manage your print workflow,
reduce costs and increase productivity. So you
dominate the competition from beginning to end.

Coca-Cola Game Zone: Come together to
“taste the feeling” at the Coca-Cola Game Zone,
featuring refreshing beverages and fun activities.

Ready to see what we can do?
Learn more at CountOnKonicaMinolta.com

Autograph Arena: After the action wraps each
day, gather at the Autograph Arena to meet
and greet your favorite PGA TOUR Champions
legends and take home a signed souvenir.
Corona Premier Pavilion: Corona Premier
offers a low-calorie, refreshing alternative to
traditional beers, and the pavilion offers a place

Sunday, February 17, 2019 • • An Advertising Supplement to the Los Angeles TImes

Client Name:
Advertiser:
Section/Page/Zone: TCNZ1/T011/GNP
Description:

HoagClassic.com

Official Printers of the PGA TOUR.

Student Day, presented by Kingston Technology, offers
kids under 18 free admission and includes a putting
contest. Photo courtesy of Hoag Charity Sports

© 2019 KONICA MINOLTA BUSINESS SOLUTIONS U.S.A., INC. All rights reserved.
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Up For a Challenge
NEWPORT BEACH COUNTRY
CLUB’S COURSE FEATURES
FUN, TRICKY PLAY FOR PGA
TOUR ROYALTY

F

red Couples, John Daly, Tom Kite and other golf royalty
will return to the venerable Newport Beach Country Club

this year to take part in the Hoag Classic and a shot at the
$1.8 million total purse.

Fred Couples meets a challenge at the Newport Beach Country Club. Photo courtesy of Hoag Charity Sports

Physician

Stop by our Booth to
Experience Precision VR®
Patient

Precision VR® allows
surgeons, patients and their
family to “walk” through the
patients’ own anatomy.
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The 50-and-over PGA TOUR Champions event
is steeped in tradition and primarily known
for giving back to those in need in Southern
California. The club, located near restaurants
and hotels in Newport Center and Newport
Bay, is one of California’s most renowned golf
venues and will again be the backdrop for the
tournament that has totaled more than $20
million in charity for the community since 1995.
Festivities for the Hoag Classic are slated to tee
off March 4 and run through March 10.
“It is a perfect, traditional golf course setting
that professionals love to play,” said Jeff Purser,
executive director of Hoag Charity Sports.
“Anybody who plays the course at NBCC loves it
because it’s a unique experience. It’s playable,
but it’s challenging.”
Built in 1953 by William “Billy” Bell and
located along the Pacific Coast Highway, the
manicured greens at the 6,600-yard, par-71
private, parkland-style course are small and
tricky because they have plenty of slope to them.

The routing of the NBCC also provides optimal
viewing for spectators so that they can still see
multiple holes at one time.
The pros who play the links are surprised
by the speed and unpredictable nature of the
greens as well.
“Anything outside three feet, even two feet,
on these greens is very difficult,” said Scott
McCarron, who finished tied for second last year.
“You hit some good putts and they don’t go in,
and then you maybe hit some bad putts and
they do go in. I’m waiting for that to happen.”
“You’ve got to play pretty good golf all three
days to have a chance,” Paul Goydos, who
finished fourth in 2015, has said, adding that the
neutral course gives everyone a shot at the title.
According to Casey Kaut, general manager of
the NBCC, who has worked for the PGA TOUR for
over a decade and supports the Hoag Classic in
his current role for the last four years: “Any club
that hosts a PGA TOUR event benefits by getting
instant notoriety and visibility. It’s something

that very few clubs have the honor of.” He added,
“The pros love to play here, and it’s forgiving for
high handicappers as well.”
The NBCC completed a $50 million facelift
of its 56,000-square-foot clubhouse in 2017,
which now includes a restaurant, ballroom and
private dining room. The club’s ground level
is complemented with a dining patio, six-lane
pool, spa, sauna, steam room, fitness center,
yoga, pilates and dance studio, and a pro golf
shop and men’s and women’s locker rooms.
Kaut said pros and members consider the
clubhouse the nicest in all of California.
Purser agreed. “Everyone who sees it is wowed by
it.” But for all the luxury, the club knows their impact
goes beyond the grounds.
“The NBCC ownership and management
are community-minded, generous people
who see hosting the Hoag Classic as a way of
giving back.”
–MANOUK AKOPYAN, Custom Publishing Writer

CoreLogic® is proud to support
the 2019 Hoag Classic and the
Military Appreciation Day effort
featuring the Marine Corps
Scholarship Foundation.
►

More than 40,000 scholarship recipients have been educated since 1962

►

90 percent of scholarship recipients graduate

►

45 percent of recipients major in STEM or Health Sciences

►

50 percent are first-generation college students

NYSE: CLGX

© 2019 CoreLogic, Inc. All rights reserved.

CORELOGIC and the CoreLogic logo are trademarks of CoreLogic, Inc. and/or its subsidiaries.
All other trademarks are the property of their respective holders.
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A Half-Centuryof Charity

T

THE HOAG CLASSIC’S ROOTS GO DEEP

2007, Fred Couples, who took home the trophy to the event for multiple years, citing the
in 2014 and 2010, and Hale Irwin, who notched charitable impact and fun, challenging play of
the Newport Beach Country Club.
victories in 2002 and 1998.
PGA TOUR Champions golfers often return

–ALAN LAGUARDIA, Custom Publishing Writer

he modern Hoag Classic is a premier, well-known event in Newport
Beach and Orange County, but the charity golf tournament started
much earlier than many know.

The modern iteration of the Classic is 24 years old,
but the ﬁrst charity golf event held at Newport
Beach Country Club began over four decades ago.
Then, the event was known as the Crosby Southern
Pro-Am, and of course involved the music,
entertainment and golf legend Bing Crosby.
Crosby, looking to create an ancillary,
Southern California-based event for those who
did not make the cut at his existing Pebble
Beach tourney, enlisted the help of friend
Marshall Dufﬁeld, a member of the Hoag
Hospital 552 Club in Orange County. From
there, history began, as in the ﬁrst year $10,000

in charity money was raised for the hospital.
Each year, the tournament and its impact
grew, with major sponsors coming and going,
but with charity proceeds always beneﬁting
Hoag and its dedication to the health of Orange
County residents. By 1997, the Senior PGA
TOUR (now PGA TOUR Champions) organization
joined Hoag to assist in operations for the
event, and the modern Hoag Classic was born.
Over the years that this event has taken place,
many legends of the game have teed up during
the Classic. Several golfers have won multiple
titles, including Jay Haas, who won in 2016 and

Mark O’Meara, conﬁrmed to tee off at the Hoag Classic

Hoag Classic

March 6-10, 2019

ENJOY ALL 18 HOLES
WITH THE EXCEPTIONAL LIGHT BEER

90

CALORIES
Drink responsibly. Corona Premier

®

2.6g
CARBS

Beer. Imported by Crown Imports, Chicago, IL Per 12 ﬂ. oz. serving of Corona Premier: Calories 90, Carbs 2.6 grams, Protein 0.7 grams, Fat 0.0 grams

Photo courtesy of Hoag Charity Sports
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Precision medicine.

Early development research.

Our award-winning multispeciality cancer team.

Your strength of spirit.

Together we’re unstoppable.

Visit hoag.org/conquer

