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Mick Jagger with Bruce Springsteen, 2014

ock in Rio is marking its 30th anniversary in spectacular fashion, with the debut Rock
in Rio USA in Las Vegas on May 8 and 9 and May 15 and 16. In September, the Brazilian
edition of the megafest is returning to its birthplace of Rio de Janeiro.

Held at the City of Rock — a custom built, permanent
open-air venue located on the Las Vegas Strip — Rock
in Rio USA will include performances from Taylor Swift,
Bruno Mars, No Doubt, Metallica, Maná, Linkin Park,
Sam Smith and John Legend among many others.
“The American challenge is bigger to us — and
because it’s bigger, it’s even more interesting to us,” said
Roberto Medina, who founded Rock in Rio in 1985,
speaking through an interpreter.
“I wouldn’t come to America before testing everything.
We’ve had, so far, 14 editions of Rock in Rio, and thankfully we’ve had good success.”
Medina’s dream to bring a major rock festival to his
native Brazil was initially met with skepticism within the
music industry. But with help from Frank Sinatra, for
whom Medina had created a record-breaking concert at
Rio’s Maracanã Stadium in 1980, he was able to secure a
top-tier lineup for the first Rock in Rio, including Queen,
Rod Stewart, George Benson and AC/DC.
Although around 1.4 million people attended that
initial event, ticket prices had to be kept low in what
was then a poor country. With much of the festival’s

infrastructure — sound equipment, stages, lighting — having to be imported into a region unused
to such scale and production values, ticket revenue
alone could not cover the cost of staging Rock in Rio.
So Medina, whose background is in advertising and
communications, launched a campaign that raised $25
million in sponsorships.
Along with the five Brazilian editions of Rock in Rio to
date, there have been six in Portugal and three in Spain.
Headliners have included a who’s who of music royalty,
including The Rolling Stones, Elton John, Guns N’ Roses,
Sting, Prince, Coldplay, Metallica, Shakira, Beyoncé, Paul
McCartney and Rihanna. Over three decades, Rock in Rio
has brought 1,274 performances to 7.4 million fans.
A vast, spontaneous audience sing-along to Queen’s
“Love of My Life” at the first Rock in Rio in 1985 set the
tone for the event’s legendary level of audience participation. Rock in Rio created a lighting system that focuses
on the crowd, and headliners including Katy Perry, Bruce
Springsteen and Bon Jovi have invited star-struck fans to
join them on the stage, creating an intimate relationship
between artist and audience.

“Rock in Rio had to be more
than just a concert. It had to
be a party.”
– Roberto Medina, founder of Rock in Rio

James Taylor, 1985
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Medina said an agreement is already in place for Rock in
Rio to return to Vegas in 2017 and 2019. In between Rock in
Rio USA editions, MGM Resorts has plans to use the City
of Rock infrastructure for festivals (pop and rock excluded),
concerts and sporting events.
Back in Brazil, Rock in Rio in September will include
returning headliners Katy Perry, System of a Down, John
Legend, Queens of the Stone Age, Slipknot, Hollywood
Vampires and A-ha.
Medina’s impeccable execution for his tour de force will
keep the party marching on.
Only question is: Are you going to miss it?
–PAUL ROGERS
Brand Publishing Writer
Clockwise from top left:

Prince, 1991; Freddie Mercury, 1985; Beyoncé, 2013
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It all goes back to Medina’s dream of creating something
more than a music festival.
“Rock in Rio had to be more than just a concert,” he
recalled. “It had to be a party.”
Named after the festival’s original home in Brazil, the
Las Vegas City of Rock is a 40-acre, 85,000-capacity venue
for which Rock in Rio has partnered with MGM Resorts
International, Cirque du Soleil and Yucaipa Group.
Medina said Rock in Rio is investing $75 million
and MGM Resorts is investing more than $20 million.
Construction for the open-air venue — the first of its kind
in Las Vegas — started in Oct. 2014 and will be complete
before the opening weekend.
Medina compares the City of Rock to a “music theme
park,” with careful attention to landscaping, hospitality
(including a lavish VIP area) and human touches such as
floral arrangements throughout.
Inspired by the “party” atmosphere of the New
Orleans streets, three regionally themed Rock Streets
filled with shops, restaurants and performance spaces
will allow audience members and artists — including
musicians, street dance crews and festival-style acts —
to revel in the pageantry.
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Years the “World’s
Biggest Music
Festival” has been
going on.

100+
3
75

Musical acts
scheduled for the
Las Vegas event.

1,270

30 10

Hours of
music each day.

Artists who’ve
performed throughout
the years.

64
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298
2017

5

1

BILLION
People have
watched the
concerts worldwide.

Themed “Rock Streets” dedicated to
Brazil, U.K. and U.S. Also the time doors
open each afternoon.

MILLION

Weddings to be legally
conducted each day at
the festival.

7.4

MILLION

Total attendees
over 30 years.

1.38

Amount of money invested by Rock
in Rio into construction of open-air
venue in Las Vegas.

MILLION
Fans who attended ﬁrst
festival in 1985 over the
course of 10 days – a
festival ﬁve times larger
than Woodstock.

Feet-high, 600-foot-long zip line for concertgoers. (All
attractions inside the City of Rock, including Ferris
wheel, are included in the ticket price.)

Price for general admission
weekend passes, available at
www.RockinRio.com.

Year when Rock in Rio
is scheduled to return,
followed by 2019.

85,000

People can be accommodated each day in
Las Vegas venue.

4,000
VIP in air-conditioned area
with open bar and gourmet
food. ($498 for daily passes.)

BY THE NUMBERS
15 THINGS YOU
DIDN’T KNOW
ABOUT ROCK IN RIO

R

ock in Rio has accomplished a plethora of milestones throughout its
30-year history, and they’ll be adding a few more feats to the tally
come May. Let’s go through some figures.
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THE STREETS
WILL BE ROCKIN’
Rock Streets’ authentic sights, sounds and food
capture cultures of U.S., U.K. and Brazil

R

ock in Rio has finally landed in America, and it is bringing part of the world with it
— literally. Where else but this mammoth international rock and pop festival could
you stroll the streets of New Orleans, immerse yourself in rich Brazilian culture and
experience the history and charm of Britain and Ireland? And where else but Las Vegas could
you find such a delicious sensory overload?
The Rock Streets showcase the authentic sights,
sounds and food of the U.S., U.K. and Brazil. Each street
is nearly 500 feet long and features its own stage. Colorful street performers, bands and artists help give these
streets their authentic flavor. Twenty “houses” filled with
shops and restaurants line the streets, making this a fully
immersive entertainment experience.
The Rock Street atmosphere is casual, relaxed and
intimate enough to request a song from the musicians.
With doors opening daily at 3 p.m., festivalgoers can
get a fully engaging experience.
Let’s take a stroll around the Streets and see what
sets each apart.

Continued on page 6

ROCK STREET U.S.
Rock in Rio Dance Crew (May 8, 9, 15, 16)
DJ Druskee & MC Myron Marten (May 8, 9, 15, 16)
Academy of Villains (May 8, 9)
Kinjaz (May 15, 16)

ROCK STREET U.K.
Stone the Beatles (May 8, 9, 15, 16)
Terra Celta (May 8, 9, 15, 16)
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ROCK STREET BRAZIL
SpokFrevo Orquestra (May 8, 9)
Pepeu Gomes (May 8, 9)
Leo Gandelman (May 8, 9)
Simoninha Feat. Toni Garrido (May 15, 16)
Marcos Valle (May 15, 16)
Bossacucanova (May 15, 16)
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Welcome to Rock Streets, three immersive experiences that are part of the City of Rock, the 40-acre
outdoor custom built Rock in Rio venue that can host
85,000 visitors a day and was designed as “a theme
park of music,” according to Roberta Medina, executive vice president of Rock in Rio.
“Each City of Rock is different, depending on the
country it’s built on,” Medina said. “… The City of
Rock in Las Vegas is slightly bigger than the one in
Rio de Janeiro. Its unique setting also allowed us to
have more attractions inside, and that is why we’ll
have three different Rock Streets in Vegas instead
of just one.”

Rock Street U.K.
This quaint boulevard is made to resemble London’s Camden Town and
Dublin’s Grafton Street, lined with houses that look and feel like traditional
pubs and shops. Authentic entertainment reflects the countries’ rich heritage,
with Irish bagpipers alongside jugglers, a Victorian-inspired photographer
and caricaturist, as well as one of those implacable Buckingham Palace guards.
On stage, the band Terra Celta will bring its own brand of traditional Celticinspired music, and Stone the Beetles will play classic hits by the Rolling Stones
and Beatles every night. All that and international hula hoop performer Lisa
Lottie doing her extreme contortions and high-energy “Bend It Like a Barbie”
act that has taken her to 29 countries.
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Rock Street USA
Like a stroll through the heart of New Orleans, Rock Street USA will be positively jamming
with live jazz and blues in street-side cafes, punctuated with All-American imagery of a
Cadillac and old-fashioned diners. Adding to the Bourbon Street vibe will be street dancers,
tap dancers and bucket drummers — where else in the world would you find that lineup?
On stage, crews of professional dancers will show off American dance routines, from hiphop to dancehall, hosted by an MC who keeps the music bumping throughout the night,
spinning Beyoncé, Justin Timberlake and other American superstars. And yes, there will
be street dance battles — somebody’s going to get served — as guest crews from L.A. and
cial Street Dance Crew.
Vegas go up against the event’s offi
official
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Rock Street Brazil
Electric with the vivid colors and culture of Brazil, this street captures the picturesque architecture and feel of this South American country, awash in Latin jazz, sunny vibes, elaborate
fruit-topped headdresses and some of the most charismatic characters of Brazilian folklore.
Featured on the Rock Street Brazil main stage, Latin Grammy nominee Bossacucanova will
serve up some trademark bossa nova sounds incorporated with modern EDM. A number of
Brazilian stars will take the stage, including Marcos Valle, a singer, songwriter and producer
who has worked with artists as disparate as Jay Z and jazz giant Dave Brubeck. Brazilian
big-band sounds are in store, as well, from SpokFrevo Orquestra, a 17-member group with
swinging guitars, saxophones, trumpets and more.
All those Brazilian beats amid authentic houses and garb. You’ll swear you’re right in the
middle of Rio de Janeiro. After all, importing a piece of its birthplace is only natural for
Rock in Rio, where the world’s biggest rock show began 30 years ago. Leave the passports
behind, but definitely bring sunscreen.
–BOB YOUNG
Brand Publishing Writer

CHECKLIST

MAP

You’re going to be away from the confines
of your living space for an extended period
of time on festival day. As you live it up at
Rock in Rio USA under the Las Vegas sun,
you’ll want to have these necessities so that
you never miss a beat during the festival.

RFID Wristband*
Las Vegas weatherfriendly clothing
Comfortable footwear
Hat/headgear
Sunglasses
Phone/camera
Lip balm
Sunscreen/aftersun
Spare clothes
ID, room key
Lots of energy
Dance moves
*Rock in Rio is a cashless event. Your RFID wristband serves
as your admission into the festival and also provides the
convenience of setting up your credit card in advance online
to make purchases with it.
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YOUR ULTIMATE
ROCK IN RIO USA WEEKEND

I

t’s only fitting that the world’s most spectacular music festival would finally land in Las Vegas. What
other American city could possibly keep up with this back-to-back weekend bash? With entertainment and dining options galore — and pampering potential that’s off the charts — a Rock in Rio
USA experience can include all that Sin City has to offer for people of all ages and backgrounds.
After all, you’ll need plenty of time to explore
the City of Rock; sleeping is completely optional.
Whether you’re here to rock out to Metallica or
worship at the feet of Taylor Swift, Vegas can fuel
an epic party like no other.
How can you maximize your Rock in Rio USA weekend? Let us count the ways. Here are some suggestions
to suit any type of crew you happen to roll with.

GUYS: Make your way toward Rock in Rio USA,

GIRLS: Make sure you plan your festival outfit and are

ready to enjoy all 10 hours of fun inside the venue. For a
blast of girl power, be sure to check out hula-hoop performer Lisa Lottie’s contortionist circus act on Rock Street
U.K. at the festival. Her hips don’t lie. Then let the festivities begin as the likes of Taylor Swift, Bruno Mars and Sam
Smith take you on a party-filled ride into the night.
For the ultimate girls’ night out, plan to spend an
extra night and grab handfuls of George Washingtons,
rent a limo and head to the “Thunder from Down
Under” show at Excalibur — a raucous male revue
featuring chiseled Aussie hunks. The next morning,
pamper yourselves amid the opulence of Bellagio’s Spa
and Salon with an Italian Bliss package.

Rock in Rio — and mandatory shopping and browsing
in the “houses” along the USA, U.K. and Brazil Rock
Streets. If you really want to have the ultimate, intimate experience, consider VIP tickets. The lavish VIP
hospitality area includes air conditioning, open bar and
all-inclusive buffet prepared by Wolfgang Puck chefs.
And of course, the night will not be complete without a
kiss under the festival’s nightly fireworks show.
Stay an extra night in town and catch “LOVE,” Cirque
du Soleil’s long-running celebration of Beatles music, at
The Mirage. Follow it up with a dinner prepared by your
own private chef in one of The Mirage’s exclusive Lanai
suites, and enjoy it alongside a private, secluded pool.

FAMILIES: As you head over to Rock in Rio — festival

organizers suggest using the Las Vegas Monorail or shuttles
as the best method of transportation — make sure one
of your many stops of the night include the Street Dance
Stage. You’ll really enjoy professional dancers showing off
American dance routines, from hip-hop to dancehall, not to
mention the battles. This is also a good time to get cultured
and enjoy distinct culinary selections from the three Rock
Streets. Make sure the guys and gals see the fireworks show,
too, before knocking out for the night.
As for bringing adult kids to Las Vegas and Rock in
Rio USA, well, some ground rules need to be established
first. Here’s an unofficial contract, if you will. We’re sure
the kids (ahem) adore your company, but definitely
book separate rooms — exclusive Rock in Rio packages
available at MGMResortsVacations.com — preferably on
different floors, and limit the togetherness to dinner (no
“new friends” allowed), agree to making just five texts
and calls per day and absolutely no tagging each other in
social media posts unless verbally agreed upon.
Once you’ve mutually accepted these terms, let the entertainment commence at the City of Rock. Requirements
include riding the Ferris wheel together and singing at
least two songs from any of the full musical sets, including
Metallica and Linkin Park, in unison at Rock in Rio.
For broods with offspring under 21, Circus Circus,
a stone’s throw away from the festival, has long been a
no-brainer — plenty for the parents to do, tons for the
kids, including live circus acts. Afterward, expose the
youngsters to fine art at Bellagio’s art gallery, or more
likely head down the street and indulge their collective
sweet tooth at Hershey’s Chocolate World.
Girls, guys, couples, families, heck — it doesn’t matter.
You can experience everything the best of the fest has to
offer. Just be sure your energy is on its A-game.
Beyond that, you’re on your own.

–BOB YOUNG
Brand Publishing Writer
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you definitely don’t want to miss the zip line ride
— a 64-foot-high, 600-foot-long screamfest over
the partying masses. The screaming and obligatory
fist-pumping should then make its way to the EDM
stage inside the City of Rock. You want to get as close
to the spider-shape design of the stage as you can. DJ’s
Caked Up and The Gaslamp Killer don’t bite.
Stay at Mandalay Bay and wake up to a shave and
aromatherapy treatment at The Art of Shaving Barber

Spa — a great way to recover after a long night of revelry.
Once suitably rejuvenated, snag a private Skybox in MGM
Grand’s Race & Sports Book (the NBA playoffs will be in
full swing) and nosh on high-end American fare at Crush.

COUPLES: When you arrive in Vegas, get ready for
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RESORT ON THE STRIP
JUST ACROSS THE STREET FROM
ALL THE ROCK IN RIO ACTION
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BOOK YOUR ROCK IN RIO WEEKEND NOW. VISIT SLSVEGAS.COM/ROCKINRIO
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THE NEWEST
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COME FOR THE MUSIC,
STAY FOR THE PARTY

SLS Las Vegas is Strip’s hottest new resort

L

ocated directly across the street from the highly anticipated festival, SLS Las Vegas provides
a laid back and luxurious experience with sought-after accommodations, an impressive
selection of dining concepts from Los Angeles-based hospitality company, sbe, as well as
unparalleled day and nightlife offerings.

Whether traveling solo or as a pack, SLS features guestrooms in three distinct hotel towers — Story, LUX and
World — each with a unique personality designed to offer
an amazing Vegas getaway.
Fun, vibrant and unique, the Story Tower brings together the high design of an industrial loft and the intricate
details of a boutique hotel. Floating beds emulate a luxurypool daybed in the center of the room, while a multi-use
sink serves as the perfect makeup station … or wet bar.
Sophisticated and sleek, the World Tower features a
contemporary palette with quirky touches, including an
off-kilter desk and rock ’n’ roll window shade. Plush bedding and a roomy seating area create an inviting environment while contrast lighting and double-sided mirrors
lend themselves to the perfect selfie moment.

LUX Tower at SLS Las Vegas offers indulgence and
relaxation with an artful twist. Intricate tapestry-like
wall coverings, plush seating and the playful peek-a-boo
shower showcase a whimsical and edgy European design.
Did we mention the mirror above the bed?
Whether you’re seeking a bite on the go, or a little
time to recharge, SLS offers an award-winning collection of restaurants committed to culinary excellence and
masterful mixology. From the highly acclaimed Bazaar
Meat by José Andrés to spectacular sushi at Katsuya,
Cleo’s Mediterranean-inspired cuisine, traditional
Neapolitan pizzas at 800 Degrees, homemade dumplings
at Ku Noodle and homestyle favorites serviced 24/7 at
Northside Café, there’s something for every taste.
Want perfect access to the action without the crowds?

Grab a seat at the Umami Burger, Beer Garden & Sports
Book. Not only can guests dine on GQ Magazine’s “Burger
of the Year,” but the outdoor beer garden features an extensive list of craft beers while overlooking the famed Strip.
Still wanting the revelry to continue late night and into
the early hours? With sweeping poolside lounges, premier
nightclubs and exceptional bars and lounges, SLS is a hot spot
of sophisticated social spaces to mix, mingle and party.
At the heart of SLS Las Vegas is Foxtail Pool Club,
home to sun-loving socialites by day and star-lit soirees
at night. During its nightclub hours, the space transforms
as the adjacent parking garage and hotel tower become a
canvas for visually stunning 3D content.
An unbridled celebration of sight, sound, scene and form
collide at LiFE Nightclub. With 20,000 square feet and over
60-foot ceilings, LiFE features dynamic visual and lighting
elements, including a series of high-definition LED screens
accessorized with stunning aerialists and performers.
The Sayers Club sets the stage for a night of rogue sophistication and musicianship. The refined yet raw space is part
nightclub and part live music venue showcasing amazing
performances by emerging and acclaimed artists. From its
iconic stage to its relaxed lounge and outdoor patio, the intimate venue welcomes musical talents and enthusiasts alike.
Book your weekend at www.slsvegas.com.
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2
3
1. Center Bar 2. SLS is located directly across the street from Rock in Rio USA. 3. The Sayers Club 4. Opulence awaits in the LUX Tower. 5. Foxtail Pool Club 6. Grab a brew at the Umami Burger, Beer Garden & Sports Book.
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HEADLINERS
ROCK May 8

ROCK May 9

NO DOUBT

METALLICA
Main Stage

Main Stage

MANÁ

SMALLPOOLS

GARY CLARK JR.

FOSTER THE PEOPLE

Main Stage

Mercedes-Benz Evolution Stage

Main Stage

Mercedes-Benz Evolution Stage

LINKIN PARK

HOLLYWOOD UNDEAD

DEFTONES

COHEED AND CAMBRIA

Main Stage

Mercedes-Benz Evolution Stage

Main Stage

Mercedes-Benz Evolution Stage

POP May 15

POP May 16

TAYLOR SWIFT

BRUNO MARS

ED SHEERAN

ECHOSMITH

JESSIE J

IVETE SANGALO

Main Stage

Mercedes-Benz Evolution Stage

Main Stage

Main Stage

Main Stage

SAM SMITH
Main Stage

JOHN LEGEND

Mercedes-Benz Evolution Stage

BIG SEAN
Main Stage

JOSS STONE

Mercedes-Benz Evolution Stage
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Main Stage
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VISIT ROCKINRIO.COM/USA FOR FULL ARTIST LINEUP
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“We’ve performed at Rock in Rio three times now, and the
energy of this festival is legendary. We’re really excited to be
a part of the ﬁrst U.S. edition during the rock weekend.”
– Chester Bennington, Linkin Park

BEST OF THE FEST

10 things you need to experience during your musical journey at Rock in Rio

W

hile Rock in Rio USA is centered
on live music, the onstage action is
far from its only attraction.

City of Rock
A near 40-acre open-air venue located on the Las
Vegas Strip that includes artificial grass and real
restrooms, all for your comfort. For your convenience, the event will be cashless. Just set up your
RFID wristband and leave your cards at home.
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Zip line
30 Seconds to Mars and Kaiser Chiefs have flown
over concert crowds on zip lines, and now you
can too! Can you imagine the experience from a
64-foot-high, 600-foot long zip line ride across
the open-air venue, stretching atop a throng of
fervor-filled festivalists?
The Rock Street experience
Inspired by the ambiance of the New Orleans streets,
three Rock Streets showcase the authentic sights, music and food of the U.S., U.K. and Brazil. Each street is
nearly 500 feet long and features its own stage. Colorful street performers, bands and artists help give these
attractions their authentic flavor.
Food and beverage
Each Rock Street will offer distinct culinary selections
for purchase, and throughout the venue, you’ll also
find bars serving select food and drinks.
VIP area
Four thousand lucky punters will enjoy the air conditioning, open bar and all-inclusive buffet prepared by
Wolfgang Puck chefs in Rock in Rio USA’s lavish VIP
hospitality area. Daily passes run $498.

All the musicians
How do full sets from Taylor Swift, Bruno Mars,
Metallica, Linkin Park, Sam Smith and so much
more sound to you? With performances on the Main
Stage and Mercedes-Benz Evolution Stage alternating, everyone really can watch every single act for 10
consecutive hours at Rock in Rio USA.
Fireworks
As if Rock in Rio USA’s musical spectacles weren’t
enough, each of the fest’s four days has a spectacular
display of the real thing with a fireworks show.
Street dance stage
Rock Street USA is going to make you dance. That’s a
promise. Onstage crews of professional dancers will
show off American dance routines, from hip-hop to
dancehall, hosted by an MC who keeps the music
bumping throughout the night, spinning Beyoncé,
Justin Timberlake and other American superstars. And
yes, there will be street dance battles — somebody’s going to get served — as guest crews from L.A. and Vegas
go up against the event’s official Street Dance Crew.
EDM stage
With a design that resembles a spider, the EDM stage
inside the City of Rock will place the DJ right in the
middle of the dance floor — and the lineup (and decibels) will surely heighten the party’s mood.
Vegas in style
A massive festival like Rock in Rio is the perfect pairing
for the extravagance of Las Vegas. So that you celebrate in
style, Rock in Rio USA and MGM Resorts have created
exclusive packages that include hotel and ticket packages
and flight, hotel and ticket packages so that you can
fittingly take on Vegas in great grandeur. Check out all of
the details at MGMResortsVacations.com.
–PAUL ROGERS
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